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Create a list ot criteria and

De strict about sticking to
a budget. Getiing lo know
gallerisls is a good idea,

because they can sugges
pieces that suiR your laste

s well as show

—Damien Hom.-m
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"Don't buy based on what you hear about
'hot artists,' as poerceplions of artists can
[ollow lrends. Once you look al enough art
you will see common denominators in what
speaks to you, which will help guide you
your decision makng.” —Lesie Gerber-Sed J
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KA-CHING!

HOW MUCH DOES PRICE
ACTUALLY MATTER?

9 Am et D10 0

Most people spend $ 10,000 or less on
.~ apiece that's intended as par of :f":-nr
SCOor. VOI oh WIS edls0 e
mlu" {0 enswre an appropnate
e

— Catheringe McCormick
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REASONS TO

NLIST

ART ADVISORS

They know what’s
in the back room.
‘Going o galleries
IS a great cducation, but
what you're Seel'\g IS only
the current show.”
—Leslie Cerber Soid
It's the smart
financial move.
“Just as you would
consult a financial agvisor
belore making a linancial
invesiment, it's smart (o
engage a specidlist when
buying artwork. Pius,
an arl advisor is able o
SCCUIC pieces before
they're relcasead to the
general public.”
Elizabeth Fore

They have

experience.

“It's like qomq to
the grocery store with a
;. chef: Thal ,)erscﬁ KNOWS
| whut s fresh cand"r"'.}
est for that night's meal

Dot marset vale ”

KUt

They can help
you take baby
steps.
It you're a new collector,
advisors can lead vc)L
rouah the particulars
assist with
framing, and suggest
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—Uameen Boman

x
- They know
the market.
AN aowsor can ie
ou ¥ an artist is worth

colecing and inform you

—&herre McComick
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